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1 IEC (Leaflet, Hoardings, Banners, Posters etc.)

40000/-

2

Quattetly Orientation/Review Meeting at district
level with ASHA facilitators , etc.
a) Refreshments/Food
b) Venue Hiring
c) Stationary
d) Contigency

10000/-
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District Health Society,

Statement of Contraceptives under Social Marketing for Asha,
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